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"The purpose of a business is to create and keep a customer.”
Peter Drucker
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What exact/lyis a Sales Process

A sequence of progressive
stages designed to win a
customer
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How does your business generate leads ?

e Online or offline?
« Organic?
» Isthis considered a marketing or sales role?
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How does your business qualify leads ?

 How are leads assigned?

* What information do you track?

« How do you schedule follow ups?

 How can you gauge interest?

« When do you have areal selling opportunity?
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The Conversion Process

« The qualified lead is converted
* This marks the start of the formal sales cycle
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Need Assistance Getting Started?

Contact Us: p ’{
R —

Debi Katsmar \

O 905-734-8273 prowl communications |~

C: 905-321-5097 Learn More About

www.prowlcommunications.com



mailto:debi@prowlcommunications.com
https://www.prowlcommunications.com/site/sales-and-marketing-tools/zoho-one-crm-sales-marketing-complete-solution
https://outlook.office365.com/owa/calendar/PRowlCommunications@prowlcommunications.com/bookings/
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